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About Blue
Magazine

Blue showcases the mesmerizing beauty and wonders 
of the underwater world, through its spectacular 
photography and distinct print quality. If you prefer going 
paperless, Blue also caters to digital users who would 
have an equally enjoyable reading and visual experience, 
as they flip through the pages. Blue also highlights other 
aspects of ecotourism and indigenous culture, taking 
readers off the beaten path and into some of the most 
marvellous and stunning sights of our Blue Planet. 

Blue began with its sole issue, produced in 2010. It has 
since expanded into premium newsstands in the U.S.A. 

and Canada, recently becoming an award-winning 
magazine for its exceptional print quality. In 2014, Blue 
won significant U.S. awards from both the Printing 
Association of Florida as well as Printing Industries of 
America.

Blue is for anyone who loves the marine environment 
or those who admire and want to learn about what 
various countries can offer tourists and adventurous 
spirits. From the restless, nature-loving explorer to 
the hard-core, fanatic diver, each issue of Blue delivers 
authentic editorial and jaw-dropping photography. 



Market
Profile

70:30  Male to Female diver ratio

75%  Divers under the age of 47

28  Median age of all divers (male and female) 

US$100,000  Average gross income of the U.S. diver 

38%  Professionals/Managers

Over 3 million  Active divers who holiday abroad 
annually

Characteristics of the typical diver:

s Passionate about diving and creates a budget for it

s Regular travel is an essential part of lifestyle

s Has an affinity for physical activity, adventure and new 
experiences

s Considers taking continuing-education dive courses 
or purchasing dive equipment and gadgets as an 
investment in well-being

s Highly sociable and loves nature

s Image-conscious and will spend appropriately to look 
and feel distinguished

s Strong sense of brand loyalty and product awareness

Distribution 
and Circulation

Distribution: 

s Barnes & Noble and Books-a-Million bookstores in the 
U.S.

s Hudson News airport newsstands
s Digital format also available through Zinio, LLC to 

target tablet, mobile and computer users, who prefer 
paper-free or interactive viewing options

s ExpressMag print subscription in Canada

s Chapters Indigo bookstores in Canada
s Dive centres and resorts
s Tourism Authorities and Hotel and Tourism 

Associations
s Dive/Water sports Associations
s International trade shows (e.g. Beneath the Sea, DEMA 

etc.) or tourism events and conferences locally



Advertising Rates
and Sizes

 Position Cost 

 Inside Front Cover $3,800 

 Inside Back Cover $3,800 

 Back Cover $4,000 

 Two-Page Spread $5,500 

 Full Page  $3,000 

 2/3 Page $1,800 

 1/2 Page $1,500 

 1/3 Page Square $1,200 

 1/3 Page $1,200 

Rates are stated in US dollars and are effective November 1, 2013

 Size of Ad Width Length

 Full Page Bleed 8.75” 11.25”
 Trims to 8.5” 11”  

 Full Page Non-Bleed 7.333” 9.875” 

 Two-Page Spread Bleed 17.25” 11.25” 
 Trims to 17” 11”  

 2/3 Page 4.817” 9.875” 

 1/2 Page with Bleed 8.75” 5.695”
 Trims to 8.5” 5.445” 

 1/2 Page without Bleed 7.333” 4.82” 

 1/3 Page 2.3” 9.875” 

 1/3 Page Square 4.82” 4.82” 
 
Hold live matter 0.125” from trim on all sides

Ad SizesDisplay Rates

FULL PAGE
WITHOUT BLEED

FULL PAGE
WITH BLEED

1/2 PAGE
HORIZONTAL

WITHOUT BLEED

1/2 PAGE
HORIZONTAL
WITH BLEED

1/3 PAGE
SQUARE

1/3
PAGE 2/3 PAGE

Frequency/Volume Discounts
 Frequency Discount

 1x —

 2x 10%

 3x 15%

Frequency = combined total
number of display ad 
insertions

Contact Information
Deep Blue Publications Limited

E-mail: info@bluetravelmag.com

Web site: www.bluetravelmag.com



Terms & Conditions and
Digital Requirements

A. Advertiser represents and warrants that all advertisements and other materials submitted 
to Blue, a publication of Deep Blue Publications Limited (the Publisher), shall be original and 
shall not violate any law or infringe any copyrights, trademarks, trade names or patents, 
or contain matter which is libelous, an invasion of privacy, an unlawful appropriation of 
name or likeness, or is otherwise injurious to the right of any person, and that advertiser 
has obtained all necessary consents prior to submission to the Publisher. Advertiser and its 
agency assume all liability for content (including but not limited to text, photographs and 
illustrations) of advertisements, and agree to indemnify and hold the Publisher harmless 
against any and all claims, losses, liabilities, and expenses, including attorneys fees and legal 
expenses, resulting from or attributable to the publication of any materials submitted by 
advertiser or its agency.

B. All contents of advertisements are subject to the Publisher’s approval. The Publisher reserves 
the right to reject or cancel any advertisement, insertion order, space reservation, or position 
commitment at any time. Publication of an advertisement by the Publisher shall not affect its 
right to revise or reject any advertisement thereafter.

C.  Positioning of advertisements is at the discretion of the Publisher except where a request for 
a specific preferred position is acknowledged by the Publisher in writing. Material must be 
received by material closing date or position may be lost.

D.  In the event of an error or omission in printing or publication of an advertisement, the 
Publisher’s liability shall be limited to the cost of the space occupied by the error with a 
maximum liability being cancellation of the cost of the first incorrect advertisement or 
republication of the advertisement. Under no circumstances shall the Publisher be liable for 
consequential damages of any kind.

E. Advertisements not received by advertising production departments by closing date will not 
be run. The Publisher may use prior ad material if new materials are not received on time.

F. Cancellations or changes in orders must be made in writing and be received by the 
Publisher on or before the closing date(s). Ad materials will be stored for 12 months from 
the date of the Publisher’s receipt and then destroyed unless advertiser requests the 
return of materials in writing prior to that date.

G. All insertion orders are accepted subject to provisions of the Publisher’s applicable rate cards.

H.  No conditions other than those set forth in this Agreement shall be binding on the Publisher 
unless specifically agreed to in writing by both parties.

I.  The Publisher shall not be liable for delays in delivery and/or non-delivery because of any act 
of God, action by any governmental or quasi-governmental entity, fire, flood, insurrection, 
riot, explosion, embargo, strikes whether legal or illegal, labour or material shortage, 
transportation interruption of any kind, work slow-down, or any condition beyond the 
control of the Publisher affecting production or delivery in any manner.

J.  Any dispute regarding any item shown on the invoice is waived by advertisers unless made 
within 10 days after the invoice date. Advertiser acknowledges and understands that all 
orders for space are accepted subject to the Publisher’s credit requirements. Credit may 
be cancelled at any time by the Publisher. Advertiser agrees that the Publisher shall have 
the right to charge advertiser, on any amounts that are not paid when due, interest at the 
maximum rate permitted by law from the date such amounts are due until the date of 
payment, and costs of collection, including attorneys’ fees. The ability to collect interest and 
costs shall not affect the Publisher’s right to cancel for non-payment. The Publisher reserves 
the right to terminate this Agreement effective upon notice to advertiser if advertiser is 
delinquent in the payment of any amount owed to the Publisher.

K. This Agreement contains the entire agreement of the parties with respect to its subject 
matter, supersedes all prior and contemporaneous agreements, oral or written, for any the 
of Publisher properties, and may be amended only by a written agreement signed by both 
parties. 

L. This Agreement is not transferable by advertiser in whole or in part.

BOOK SPECIFICATIONS
Trim Size:  8.5˝ x 11˝
Bleed Size:  8.75˝ x 11.25˝
Binding:  Perfect Bound

SAFETY: All live matter must be 0.5˝ from trim on all sides.

GUTTER SAFETY: 0.625˝ on each side (total 1.25˝).

Minimum size knockout type should be 8 point.
On spreads allow 0.625˝ safety on each side of the gutter. All marks should be offset at least 0.125˝ 
from trim.  Note: Perfect alignment of type or design across the gutter of two facing pages cannot 
be guaranteed.

Supplied materials that do not comply with the following specifications will be corrected and the 
advertiser billed for the required production.

AD SIZES
All ads must be created to exact size specifications listed on the rate card or will incur charges for 
resizing. On bleed ads use trim size as your document size. No live matter within 0.625” of gutter and 
0.25” from trim on full page or spread ads.

REQUIRED FORMAT
All ad submissions must be high resolution PDF files and:
• All fonts MUST be embedded or outlined (True Type fonts cannot be used for printing).
• The color space must be CMYK or Grayscale. No RGB, LAB, Pantone or embedded color profiles 

(such as ICC profiles).
• All Pantone colors MUST be converted to CMYK.
• Resolution: 300 dpi.

Files should conform to SWOP 2 guidelines, and total ink density should not exceed 300%. View 
specifications online at www.swop.org.

PROOFS
• All proofs should have clear identification of the type of proof it is and the name, address and 

phone number of the sender/pre-press service provider.
• Preferred proof is HP Indigo running color managed SWOP 2 profiles on type 3 substrate.
• All proofs must include a Color Control Bar. 

In compliance with Deep Blue Publications Limited policy, you are required to submit a Sheetfed 
SWOP 2 certified proof. By choosing not to supply a SWOP 2 certified proof with this ad submission 
the color reproduction of the ad will be based on industry standard best practices to achieve as 
accurate color as possible from the supplied digital file. If you do not supply a SWOP 2 certified proof, 
a laser content proof will be required. Failure to submit a laser proof may jeopardize the final content 
within your ad. The publisher and printer will not accept responsibility when contract proofs are not 
submitted.

FILE STORAGE
The original proof and an archived copy of the digital ad file will be kept for 12 months after printing.
 
ELECTRONIC TRANSMISSIONS 
Ad files can be e-mailed using YouSendIt.com or sent via courier (FedEx, DHL or UPS). For ads 
supplied electronically, advertiser must supply an additional content proofing file. If one is not 
supplied, a confirmation PDF proof will be sent to advertiser for approval and an HP Indigo proof will 
be made for full page ads and spreads, and additional charges may apply. Ads supplied on CD-ROM 
or DVD must be in Mac format.

INSERTS: Consult your advertising representative. Production, design and pre-press services are 
available; rates upon request.

Materials Requirements for In-House Design Services:
PHOTOS: Images should be 300 dpi in CMYK. 

LOGOS: Vector .eps or .ai files are preferred. Type should be converted to outlines unless the fonts are 
provided. Jpgs must be 300 dpi. If you are supplying native files for us to work with, the fonts used in 
those files must accompany them. Black type on light background should be defined as 100% black 
ONLY. Files should conform to SWOP 2 guidelines and total ink density should not exceed 300%.


